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INTRODUCTION

Lockdowns as a measure of social distancing has been implemented across the world as a measure to
contain the current COVID-19 pandemic. An estimated 5 billion population across the world are in one or
another form of lockdown. The effects of this lockdown on economies and therefore on the people have
been devastating. According to estimates by World Bank, IMF as well as other agencies, the world economy
and economies of majority of world countries would shrink. The effects on developing countries are
forecasted to be even more devastating as their ability to rescue and resuscitate their economies once the
crisis is over is limited.

According to World Bank estimates in the remaining 2020 fiscal year Pakistan’s economy will shrink by 1 to
2% - something that has not happened in Pakistan since 1952. According to the Government of Pakistan
thinktank PIDE, there could be as many as 18 million job losses and according to SDPI a local thinktank
around 1 million SME’s may shut down.

In this brief report we present a human side of the current suffering expressed in a nationally representative
survey done by Gallup Pakistan in April 2020 through telephone with a statistically selected sample of N
1500 (error margin expected to be +/-2% at 95% confidence level).




3 KEY FINDINGS

1. FOOONSECURITREARRISHN PAKISTAN

2. FINANCIAINSECURITHHASSTARTEDODESCEND

3. RELIANCIEON OUTSIDEAELPAND SELLINGRASSETIO SUSTAIN
HOUSEHOLBEINANCESINCREASING
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1. FOOONSECURITREARRISEN PAKISTAN

Nearly 6.9 million householdsclaim to have reducedthe number or sizeof mealsfor

some family members to cover their household's basic needs. Greater proportion of urban
(27%) than rural respondents (20%) mention reducing the number or size of meals to cover
their household's basic needs

Nearly 1 in 4 Pakistanis (23%) say they are now relying on less preferred and less
expensivefood itemsto coverbasichouseholdneeds

Nearly 24 million adults say they have borrowed food or askedfor help from a friend or
relative in past 7 daysto covertheir households basicneeds Greater proportion of 50+
years old respondents (29%) report borrowing food or seeking a friend / relatives help to
cover their household’s basic needs T
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2. FINANCIAINSECURITHHASSTARTEDODESCEND

Nearly 1 in 5 Pakistanis (19%) say they had to lean on their savingsto cover basic

household needs. Higher proportion of older people and urban respondents (27% each)
report having used their cash or bank savings to cover their household's basic needs

Nearly 10 million adults report they have started to look for ways to earn additional
money to cover their household's basic needs. 6% more urban than rural respondents say
they have started to look for ways to earn additional money to cover their household's
basic needs
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3. RELIANCENOUTSIDHELPANDSELLINBSSETSOSUSTAINMOUSEHOLEINANCES
ISINCREASING

3 million householdsclaim to have relied on governmentor NGOassistancein the past
week, to cover their household's basic needs

1.8 million householdsclaim to have sold some assetsin the past 7 daysto cover their
basic household needs. More males (7%), urban dwellers (8%) and respondents in the aged
between 40-49 (9%) claim to have sold some assets to cover their basic household needs
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NEARLY.9 MILLION HOUSEHOLDS CLAIM TO HAVE REDUCED THE NUMBER OR SIZE OF MEALS FO

MEMBERS TO COVER THEIR HOUSEHOLD'S BASIC NEEDS

Question: Inthe past 7 days, did you @&Reduced the number or size of meals for some household members &to cover your household's basic needs?
. PVbUl bR BP TH TheTKM pR GROP X fFtpmid F T pmip Y towB PR & 1 H THeM KD S n(Q _
(HV 6B ARG T) F
FTt at Mt pFp4Ys FT at Mt pFpAbh et PxfFAat Pt D

3% frefaTfnAnTAT

- 28 Milion Adults
e " AXNAARAA
AXAAAAAA

6.9 Million Households

Source: Gallup Pakistan Coronavirus Attitude Tracker Survey 2020, Wave 4
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GREATER PROPORTION OF URB#% THAN RURAL RESPONDEX¥WGY MENTION REDUCING THE NUMI
OR SIZE OF MEALS COVER THEIR HOUSEHOLD'S BASIC NEEDS

Question: Inthe past 7 days, did you @&educed the number or size of meals for some household members &to cover your household's basic
needs?

PR/ bipl ypFcF PP TH ThBTKM p M GROP x gripmid F T pMmp R ToKTB xP K & THTHM KD A n(Q__
(HmV BB AFGFETE 1) F
(frt at wmt pFp4Ys FT at Mt pFpANbh et Pxgpnat PY pF

Urban-Rural Breakdown _Iil_
A

m Urban ® Rural

27%
20%

Reduced the number or size of meals for some household members

Source: Gallup Pakistan Coronavirus Attitude Tracker Survey 2020, Wave 4



NEARLY IN 4 PAKISTANI2$%) REPORT NOW RELYING ON LESS PREFERRED AND LESS EXPENSIVI
TO COVER BASIC HOUSEHOLD NEEDS

Question: In the past 7 days, did you @Rely on less preferred and less expensive foods 6to cover your household's basic needs?

_ PiVbifl FEFDP TH TheTKM p GROP x drtpmid F T pmp Y toxTB XxP K & T H THM KB A n(Q__
)  (HVv BB FGHARE 1) F
( FTt bFBNAbHBF Ft Pxfpnt P xvse at pmMF )ecrT:

All 77% 28 Million Adults
ARAAAAA
= ARAAAAA
N 6.9 Millon Households
Yes No
o
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Source: Gallup Pakistan Coronavirus Attitude Tracker Survey 2020, Wave 4



26% URBAN RESPONDERAY THEY HAVE STARTED TO CONSUME LESS PREFERRED AND LESS EX

TO COVER THEIR HOUSEHOLD'S BASIC NEEDS

Question: Inthe past 7 days, did you @Rely on less preferred and less expensive foods 6to cover your household's basic needs?
PVbiIFBHEIE BP TH TheTKM ph GROP x fripmidr T pmp R TowB xP ¥ & T HTHBM %D A n(Q_

)  (Hmy 8B AFW@EE 7) F
( FTt bFpBbBHF ft PxFpnat P, xve at pwmF )ecTHt

Urban-Rural Breakdown .Ii.l.
A

m Urban ® Rural

26%

21%

Rely on less preferred and less expensive foods

Source: Gallup Pakistan Coronavirus Attitude Tracker Survey 2020, Wave 4



NEARLZ4 MILLION ADULTS SAY THEY HAVE BORROWED FOOD OR ASKED FOR HELP FROM A FRIE

IN PAST DAYS TO COVER THEIR HOUSESGIBABIC NEEDS

Question: | n the past 7 days, did you 6Borrow food or ask for help from

F bif BRI HP TH ThBTKM p D GROP x gripmi F T pMp Y TpwTB xP ¥ & T HTHBM KD A n(Q__
(HTV 8B FMFE HF PV
et UAA ppB PH pFp Kblp FT 49BmMp c¢BHBt PCIH P

All
80%
20%
Yes No
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Source: Gallup Pakistan Coronavirus Attitude Tracker Survey 2020, Wave 4



GREATER PROPORTION OF RURAL RESPONDNENTS REPORT BORROWING FROM A FRIEND / RE
THEIR HOUSEHO&IBASIC NEEDS

Question: Inthe past 7 days, did you @orrow food or ask for help from a friend or relative oto cover your household's basic needs?
" T F PRVbiF B FIHhHFFH ThetKM pPh OROP x drtpmid F T pavfp i TowiB xP K 6 I H THeM b A n(Q_
(HRY 8ip -G
e UAA pbs PBH pFp Kblp FT Y9Pmp e PHBt BCK

Urban-Rural Breakdown

43

m Urban ® Rural

20%

19%

Borrow food or ask for help from a friend or relative

Source: Gallup Pakistan Coronavirus Attitude Tracker Survey 2020, Wave 4



COVIB19 IMPACT ON HOUSEHOLD FINANCES: NEIWRFAKISTANIS %%6) SAY THEY HAD TO LEAN ON

SAVINGS TO COVER BASIC HOUSEHOLD NEEDS

Question: Inthe past 7 days, did you @Jse cash or bank savings 6to cover your household's basic needs?

_ PIVbIFHBEIE PP TH TheTKM o ROP x dripmid F T pMp R ToKB xP R & TH THM kD A n(Q_
(HipV BlB AFGFTE T) F
(F b'F B MU X F BLHPPRKROP x FipMmid F T poMppFXs i BP K)  F

treretetoT AN

23 Million Adults

19%

ARARARAR
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Source: Gallup Pakistan Coronavirus Attitude Tracker Survey 2020, Wave 4



HIGHER PROPORTIONJBBAN RESPONDENTS (27% HREFPORT HAVING USED THEIR CASH OR B/

SAVINGS TO COVER THEIR HOUSEHOLD'S BASIC NEEDS
Question: In the past 7 days, did you @Jse cash or bank savings 8to cover your household's basic needs?
" ) F PRVbif B FTehHPFFH TheKM phGROP X gripmid F T pMDRY ToRTB P K ¢ T H THeM KA n(Q _
(H1V 8l p 2 GHFTE
(F B'F B WI'HRE x F DLHPPKAOP x Fiomid F T povpprde '8 AP K F

Urban-Rural Breakdown -Iil-
A

m Urban m Rural

27%

15%

Use cash or bank savings
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COVIDPL9 IMPACT ON HOUSEHOLD FINANCES: NEARILY ION ADULTS REPORT THEY HA
STARTED TO LOOK FOR WAYS TO EARN ADDITIONAL MONEY TO COVER THEIR HOUSE

NEEDS

Question: Inthe past 7 days, did you d.ook for ways to earn additional money (e.g. work more hours, do an occasional job etc.) oto cover your household's basic needs?
" T)F PV/b F B Pl TEFFFH ThBTKM pHh GROP x Ftomtd F T pmip Y towB xP ¥ 6 1 H THem DS N(Q _
(HV BB - GRATC
HTV PCTphpt WUMpl Pxpt €E€bbh PUYUTPpA Pt Pxpt bHfec

All 90%
10%
]
Yes No
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Source: Gallup Pakistan Coronavirus Attitude Tracker Survey 2020, Wave 4



6% MORE URBAN THAN RURAL RESPONSENTHEY HAVE STARTED TO LOOK FOR WAYS TO E

ADDITIONAL MONEY TO COVER THEIR HOUSEHOLD'S BASIC NEEDS

Question: Inthe past 7 days, did you @.ook for ways to earn additional money (e.g. work more hours, do an occasional job etc.) oto cover your
household's basic needs?

" F PWb F Bl TR TH TEBTKM pRGROP x Ftomtd F T pmp R tpw B xP K G 1 HTHM kP A N(Q_
(HnV BB - GRFTC
HTV PCTppt WUMpl Pxpt €Ewbbh PUYUTPpA Pt Pxpt bHfec
Gender Breakdown w
12% Male Female Urban-Rural Breakdown .Ii.l.
A

8% m Urban = Rural

14%

8%

Look for ways to earn additional money (e.g. work more hours, do an
occasional job etc.)

Age Breakdown

m Under 30 30to 39 40 to 49 50+
14% Look for ways to earn additional money (e.g. work more hours, do an occasional
job etc.)

AGE

9% 10% 9%

Look for ways to earn additional money (e.g. work more hours, do an
occasional job etc.)

Source: Gallup Pakistan Coronavirus Attitude Tracker Survey 2020, Wave 4



3 MILLION HOUSEHOLDS CLAIM TO HAVE TO RELIED ON GOVERNMENT OR NGO ASSISTANCE IN
TO COVER THEIR HOUSEHOLD'S BASIC NEEDS

Question: Inthe past 7 days, did Gely on government or NGO assistance to cover your household's basic needs?
" T F PRVbiF B FIthPFFH ThBTKM p P OROP x gripMid F T pmDRYToNB PR ¢ TH THeM KA n(Q

(HnV 8l p -G
et UAANBQPaT BBb opfFt ph pTO FT YBMVYV C PTH P

TR

o AAAAAAA
e — AAAAAAA
ves No wé
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Source: Gallup Pakistan Coronavirus Attitude Tracker Survey 2020, Wave 4



RURAL DWELLER$®%) CLAIM TBAVE RELIED ON GOVERNMENT OR NGO ASSISTANCE TO CQ
HOUSEHOLD'S BASIC NEEDS

Question: Inthe past 7 days, did Gely on government or NGO assistance 6to cover your household's basic needs?
" T F PRVb'F B FIth FPFFH TheTKM p R ORIOP X FipMdd F T pavip R/ TownB xPOR § 1 H THem KA n(Q _
(H1nV 8l B - GRFTE
et UAANBPaT B®BbH opfFt ph p7TO FT Y9BMY c PTH P

Urban-Rural Breakdown .Ii.l.
A

m Urban m Rural

11%
8%

Rely on Government or NGO assistance

Source: Gallup Pakistan Coronavirus Attitude Tracker Survey 2020, Wave 4



IMPACT OF COVAID ON HOUSEHOLD FINANGESMILLION HOUSEHOLDS CLAIM TO HAVE SOLD SOME

IN THE PASADAYS TO COVER THEIR BASIC HOUSEHOLD NEEDS

Question: Inthe past 7 days, did you @&ell assetsdto cover your household's basic needs?

_ PV BFEFEHP BH TheTKM oD GROP x drtpmitd F T pMP RYToKTB xP K & THTHBM KD A n(Q__
(HV 8lp QAT 1) F
FTt Y93 mMpT Mt _ FITKBEI Bt PRKPpRAt Pxpgt HW®E__

e "

AARAAARN
S AAAAAAAR
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Source: Gallup Pakistan Coronavirus Attitude Tracker Survey 2020, Wave 4
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HAVE SOLD SOME ASSETS TO COVER THEIR BASIC HOUSEHOLD NEEDS

Question: Inthe past 7 days, did you @&ell assetsdto cover your household's basic needs?

PRV bifl yFFEHP TH ThBTKM p D GROP x gripmid F T pMp Y tpxTB xP ¥ & T H THBM KD A n(Q__
(HV BB FGHAE T) F

~

FTt Y93 mpT Mt  FITKFEI Bt PKPpRt Pxpgt HMm®RiE__
Urban-Rural Breakdown ji.l.
m Urban m Rural A

8%

5%

Sell assets

Source: Gallup Pakistan Coronavirus Attitude Tracker Survey 2020, Wave 4



METHODOLOG

SAMPLE SIZR238

]

CATI INTERVIEWS

BALOCHISTAN

PUNJAB
5%

U U
EH FEMALE MALE

DATA COLLECTION 48% 52%
14T™H—24™ APRI12020

18-29 30-39 40-49 50+
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